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Facts & Findings 
On August 22, 2016 ACHD formally opened bids for the 2017/18 ACHD Commuteride Marketing 
Contract. Six firms obtained the Contract Document from ACHD Contract Administration Offices. Two 
firms submitted a bid which is shown in the table below. 
 

FIRM NAME PROPOSAL AMOUNT 
O’Donnell Company $150,000.00 

Oliver Russell $150,000.00 
  
Please note that the Proposal Amounts shown are the costs received from each of the respondent firms. 
This may be due to the fact that the RFP Documents contained the budgeted amount of $150,000.00.  
 

Two (2) additional submissions were received for this procurement – one (1) from Drake-Cooper and 
one (1) from Tribute Media. Unfortunately, these Proposals were untimely in their submission and, 
therefore, remain sealed and not considered. 
 
The RFP requested bidders outline a budget, schedule and approach to help ACHD Commuteride 
achieve objectives outlined in the 2015 Marketing Plan not already completed in the previous year or 
ongoing tasks.  The 2015 Marketing Plan strategies shall result in a) reduced vehicle miles traveled, b) 
easy access to smart commuting options, and c) financial sustainability, each of which are 
Commuteride’s Strategic Plan goals.  Each proposer was also invited to outline any strategies they may 
feel are missing in the 2015 Marketing Plan.  Neither proposal indicated that any additional strategies 
are needed.   
 
A 5 member review team included personnel from ACHD Commuteride, ACHD Communications 
Office, COMPASS and Valley Regional Transit (VRT), evaluated the proposal in accordance with the 



evaluation criteria, as outlined in the Contract Documents. The results are highlighted in the table below.  
Oliver Russell received the high score. 
 

AGENCY EVALUATOR 
AVERAGE 

SCORE 
TOTAL 
POINTS 

 
1 2 3 4 5  

 Oliver Russell 48.5 55.5 38.5 60.5 43.5 49.30 246.5 
O'Donnell Company 45 52 49 45 35 45.20 226 

 
Proposed Services  
The successful bidder will provide the following services to help ACHD Commuteride achieve the 
following strategies as outlined in the 2015 Marketing Plan: 
A. Messaging copy and develop elements for use throughout marketing materials 
B. Selling materials and information packets specifically tailored to the needs of employers and our 

identified target audience segments within their organizations, called “decision-makers”, in support 
of Commuteride Works program. 

C. “Customer” collateral materials, including electronic media, specifically designed to highlight the 
“gains”. 

D. May in Motion collateral materials. 
E. Purchase of on-line and radio advertising media. 
F. Marketing/advertising consulting services. 
 
Fiscal Implications 
The cost estimate for this procurement is $150,000.00, which matches the bid.  Commuteride has 
adequate funds budgeted in FY2017/2018 due to an annual allocation of COMPASS funds to 
Commuteride.  The purpose of those funds is to promote smart commuting options. This is a two year 
contract.  
 
Staff Recommendation 
Staff recommends the ACHD Commission approve and the President execute the Purchase Agreement 
with Oliver Russell in the amount of $150,000. 
 
 


